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AIRBNB OPENS NEW DOORS TO ONCE IN A LIFETIME EXPERIENCES 

BY CONNECTING HOSTS AND TRAVELERS ALONG THE WAY.  
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CONSUMER PROFILE: TRAVELER 

Wanderers 
 - Desire to see the world 
 - Affordable 
 - Social  

 
Professionals  

 - Travel for job 
 - Cost efficient 
 - Alone 

WANDERERS AND PROFESSIONALS 



CONSUMER PROFILE: HOST 

Profit Seekers 
 - Business opportunity 
 - Enjoy being successful 

 
Experience Junkies 

 - About the experience 
 - Way to make friends 

PROFIT SEEKERS AND EXPERIENCE JUNKIES 





MEDIA OBJECTIVES 







THE CAMPAIGN 



At Airbnb, we value relationships over everything. I guess you could 

say that our common goal is community and helping people find a 

place where they belong. That’s because we understand that many 

times, it's not about where you stay, it’s about who you stay with...  



RELATIONSHIP GOALS 





SOCIAL MEDIA 



OUT OF HOME 
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UBER PARTNERSHIP 



RESEARCH 



QUANTITATIVE 

2 DIGITAL SURVEYS 
 - Current Airbnb users  
 - Promoted survey on social media 

 
 
• Large amount of data for a very low cost 
 
• Opinion from large sample  



QUALITATIVE 

• Focus groups 

• 25 college towns, 3 groups per town 

• Incentivized (offer food, Airbnb swag, etc) 



RESEARCH BUDGET 


